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Abstract 
Determination of Milk and Dairy Products Consumption Quantity of Consumers in 

TR22 South Marmara Region 
 

Milk is a important product for human nourishment. Milk and dairy products constitutes basic protein 
source of daily life. Although Turkey takes place in the first ten countries in terms of milk production quantity, 
quite falls behind developed countries in terms of milk consumption. The aim of this study is to determine milk 
and diary products consumption level of consumers who live in TR22 South Marmara Region that leads about 
milk and dairy products production in Turkey. The main material of this study are the surveys which are done 
face to face with consumers. Data for the study were collected from 166 consumers, determined by means of 
propositional random sampling. Bacis statictical methods were used to analyze the data. According to the 
research, the rate of regular milk consumers in every day is 16%. The 85% of consumers prefer only cow milk. 
Daily milk consumption per capita is determined as 0.136 lt. Compare to developed countries, milk consumption 
of the consumers in research area stay low. 
Keywords: Milk, Dairy Products, Consumption, TR22 South Marmara Region. 
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 502.328 30,16 50 

 1.162.761 69,84 116 

Toplam 1.665.089 100 166 
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Ortalama 

 
Standart Sapma 

 
 

 
 

 33,77 12,55 16 69 
 12,22 4,63 5 30 

Boy (cm) 171 8,3 150 201 
Kilo (kg) 73,01 16,56 41 160 
Hanedeki Birey 

 
3,43 1,55 1 12 

(TL) 
713 437,63 130 2750 

 

 
A

 

 

1000 TL 
2000 TL 

 2001 3000 TL 

rin 
 

 
3  

(%) 

  
 

 (%) 
 

  14 8,4 8,4 
18,6 24,9 (normal) 82 49,4 57,8 
25  53 32,0 89,8 
30  16 9,6 99,4 

 1 0,6 100,0 
Toplam 166 100,0  

 

Anonim, 2015
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 (%) 
 27 16,3 

Haftada  47 28,3 
 19 11,4 

Ayda Bir 35 21,1 
Daha Nadir 38 22,9 
Toplam 166 100,0 
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 141 85,0 

 4 2,4 
 2 1,2 

 3 1,8 
 7 4,2 

 3 1,8 
 1 0,6 

 1 0,6 
 4 2,4 

Toplam 166 100,0 

 

 

 
 

 
   

Market 88 53,0 
 61 36,8 

 11 6,6 
 4 2,4 

Bakkal 2 1,2 
Total 166 100,0 
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(%) 
 73 45,3 

 37 23,1 

 30 18,7 

Ayran 13 8,1 
 4 2,4 

 2 1,2 
Peynir ve Ayran 1 0,6 
Sadece Peynir 1 0,6 
Toplam 161* 100,0 
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Ortalama 

 
Standart 
Sapma 

 
 

 
  

 
0,68 1,02 0,007 5 N=166 

(lt) 16,86 11,44 1 60 N=166 
 5,54 4,20 0,5 28 N=166 

 
(kg) 

14,51 8,54 1 40 N=162 

(kg) 
4,76 3,24 0,50 20 

 
N=162 

 
(kg) 

5,85 4,26 0,4 20 N=164 

(kg) 
1,96 1,54 0,29 8 

 
N=164 

 
 

1,94 2,12 0,40 12 N=63 

 
0,63 0,81 0,12 6 N=63 

(TL) 
43,95 34,16 4 200 N=166 

(TL) 
14,26 11,15 1,67 64 N=166 

 
121,50 70,98 20 400 N=165* 

 
42,75 34,16 4 280 N=165* 

*  
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(4) 
Normal 
(3) 

Ucuz 
(2) 

 
(1)  

 13 50 66 27 10 3,17 

 
23 84 37 19 3 3,63 
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