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Tiiketiciletin Kirmiz1 Et Tiiketimi Uzerinde Etkili Degiskenlerin Oncelik
Siralamasi: Canakkale Ili Ornegi

Ozet

Bu arastirmanin amaci Canakkale ilindeki tiketicilerinin kirmizt et tiketimi Gzerinde etkili
degiskenlerin tiiketici 6nceliklerine gore siralanmasidir. Arastirmadaki veriler 520 tiketici ile yiiz ylze
yapilan anketlerden elde edilmistir. Arastirma bulgularina gore; tiketicilerin % 56.5’1 kadin, % 43.5’1
erkektir. Tiketicilerin % 67.5’1 evl, % 32.5’1 ise bekardir. Tuketicilerin meslek gruplaria gore dagilimi
mcelendiginde % 24.0’t 1s¢1, % 23.3’4 emekls, % 15.2°1 ev hanimi, % 15.0’1 esnaf , % 11.2’si memur, %
5.4 katriyer sahibi, % 3.8’1 6grenci, % 2.1°nin ise issiz oldugu saptanmistir. Tiketicilerin aylik hane
mutfak harcamasi ortalamasi 915 TL, aylik hane geliri ortalamasi 4,487 TL, kisi basina diisen hane
geliri ise 1,845 TL olarak saptanmustir. Literatiirden derlenen ve kirmizi et tuketimi tzerinde etkili
oldugu bilinen on degisken (tazelik, lezzet, fiyat vs.) tiiketicilere 6nem derecelerine gore siralatilmistir.
Buna gore arastirma bolgesindeki titketiciler icin kirmizi et se¢iminde oncelikli degiskenler sirasiyla
tazelik (9.0) ve lezzet (8.1) olarak belirlenmistir. Daha sonra ise fiyat (6.3), mensei (6.2), satin almnan yer
(6.1), renk (6.0) degiskenleri gelmektedir. Marka (3.0) ve ambalaj (2.3) 1se kirmuzi et tiketicileri i¢in
diger degiskenlere gore daha onemsiz degiskenlerdir. Kirmizi et tiketiminin arttirilabilmesi icin
urinlerin tazeligi siklikla denetlenmeli, tiketicinin damak zevkine uygun cesitler arastirthp piyasaya
surtlmeli ve fiyatlar ulasilabilir olmalidir.
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Priority Order of Effective Variables on Consumption of Red Meat Consumers:
Case Study of Canakkale Province

Abstract

The aim of this study is to rank the variables that affect the consumption of red meat
consumers in Canakkale according to consumer priorities. The data in the study were obtained from
surveys conducted with 520 consumers. According to the research findings; 56.5 % of the consumers
are women and 43.5 % are men. 67.5 % of the consumers are married and 32.5% are single. When
the distribution of consumers according to occupational groups is examined, 24.0 % are workers, 23.3
% are retired, 15.2 % are housewives, 15.0 % are tradesmen, 11.2% are civil servants, 5.4 % are career
owners, 3.8 % are students, 2.1 % are unemployed. The average household expenditure per month
was 915 TL, the monthly household income was 4,487 TL and the per capita household income was
1,845 TL. Ten variables (freshness, taste, price, etc.), which are collected from the literature and known
to be effective on red meat consumption, are ranked according to their importance. Accordingly, the
primary variables in the selection of red meat were determined as freshness (9.0) and flavor (8.1)
respectively. Afterwards, price (6.3), origin (6.2), place of purchase (6.1) and color (6.0) are obtamed.
Brand (3.0) and packaging (2.3) are redundant variables for red meat consumers compared to other
variables. In order to increase the consumption of red meat, the freshness of the products should be
checked frequently, the varieties suitable for the taste of the consumers should be researched and
placed on the market and the prices should be accessible.
Keywords: Red meat, priority order, consumption, Canakkale.

*This study is supported by Canakkale Onsekiz Mart University Sclentific Research Projects
Department.Project no: SBA-2018-1408

1°* International Congtess of Multidisciplinary Social Sciences (ICMUSS2019), May 07-10 2019,
Ankara / TURKEY | 190



